
M U LT I L I NG UA L !

Belgians speak Flemish/Dutsch, 
French, and the Romance 
languages called Walloon and 
Picard, Champenois and Lorrain 
in Wallonia. German is their 
third official language but 
Luxembourgish is also spoken.

C H O C O L AT E  I S  B E L G I A N 
T H I NG

Belgium produces 220,000 tonnes of 
chocolate per year. This amounts to 22 
kg of chocolate per inhabitant annually, 
i.e. 61 grammes per day in average. The 
world's biggest chocolate selling point 
is Brussels National Airport.

TA S T Y  B R E A D

Belgium is renowned for its 
bakeries. Local specialities 
include cramique (bread cooked 
with egg yolks and raisins), 
cougnou (a speciality from 
Wallonia eaten mostly in winter), 
gozettes (turnovers) and tarts.

YO U  C A N NO T 
S AY  T H E Y  D I D  I T

Belgium is one of the 
few countries worldwide 
with compulsory voting 
(and enforced). So you 
can say “they voted” 
because you voted too!

T H E  L ONG E S T 
T R A M WAY  L I N E

The longest tramway line in the 
world is the Belgian coast tram (68 
km), which opened in 1885 and 
operates between De Panne and 
Knokke-Heist, from the French 
border to the Dutch border.

Belgium
D I P L O M A C Y  &  C O M M E R C E  P R E S E N T S

IN FOCUS
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T
he visit of PM Michel, earlier this 
year, and of Deputy PM Reyn-
ders last year, were good occa-
sions to gauge the excellent qual-
ity of our relations. Belgium be-

lieves the region can do more efforts 
to collectively come to terms with its 
past and prepare the way for better mu-
tual understanding and cooperation, 
as future members of one EU family.  

What is your first impression about 
Serbia?
— My experience so far is limited to Bel-
grade and Novi Sad, cities that breathe 
a refreshing dynamism. Social and cul-
tural life is vibrant, and the city is ca-
tering for this by upgrading its infra-
structure. My wife and I really enjoy 
being here, and we are committed to 
boosting the quality of our interaction 
with the friendly Serbian people by im-
proving our language skills.

Our arrival coincided with a renewed 
attention for the Kosovo situation that 
consumes a lot of political and also emo-
tional energy, in all layers of society. It 
is my sincere wish and hope that the 
EU facilitated dialogue will result in 
the long-awaited normalisation between 
Belgrade and Priština, so as to allow our 
collective efforts to be focussed on the 
other challenges this country is facing.  
One of which is undoubtedly the need 
to give young Serbians better econom-
ic and social perspectives and stem the 
brain drain. This country and its peo-
ple have an enormous potential, not 
to be wasted.

After spending most of your diplo-
matic career in Africa, and for some 
shorter period of time in Latin Amer-
ica, do you think that it is possible to 
draw some similarities between the 
emerging economies, Serbia and West-
ern Balkan included? 
— I prefer to avoid comparisons be-
tween regions and countries that have 
intrinsically different profiles, histories 
and track records. There is one feature 
though, that both the African Great 
Lakes region and the Balkans have in 
common: the need for regional coop-
eration, in all areas of economic and 
societal life. The challenges are simply 
too big to be tackled within the bound-
aries of individual states. Interconnec-
tivity is needed in road, railway, ener-
gy and ICT infrastructure if countries 
want to make a qualitative step ahead, 
exploit opportunities for adding value 
and work within bigger markets that 
link up to the outside world. This also 
applies to the Balkan countries. 

Regional integration will increase 
the appeal for foreign economic opera-
tors to look with more favourable eyes 
to investment opportunities. The Ber-
lin process, involving 6 WB partners, 
aims to promote this agenda, with Bel-
gium’s full support. For this to material-
ize there is a need to overcome the his-
torically rooted divisions, resentments, 
recriminations and indeed wounds that 
have to be healed, another similarity be-
tween the Great Lakes and the Balkan. 
Economic cooperation and prosperity go 
hand in hand with peaceful coexistence 

and are mutually reinforcing, as shown 
by the post war European experience. 

How do you estimate bilateral rela-
tions between our countries?
— We believe it is important to main-
tain high level contacts in order to better 
understand the Serbian concerns and 
positions, as well with regard to the 
EU accession process, as for the Koso-
vo-file or the assessment of regional 
developments. The Belgian two-year 
presence in the UN Security Council, 
as a non-permanent member from Jan-
uary onward and which was also sup-
ported by Serbia, will make this all the 
more important, in order to live up to 
our campaign commitment ‘Fostering 
Consensus, Acting for Peace’.

The bilateral relations are develop-
ing well in the economic and commer-
cial field, with a steadily increasing bi-
lateral trade volume (+20% in the first 
half of the year), and more investment 
presence. Earlier this year we welcomed 
another Belgian trade mission, with 30 
participants. The satisfactory bilateral 
cooperation in the field of police and ju-
dicial cooperation should also be men-
tioned. And last but not least I noted 
an increasing presence of high quali-
ty Belgian cultural performers in the 
Belgrade cultural scene. These people 
to people contacts need to be encour-
aged and fostered.  

What are the priority diplomatic ac-
tivities you intend to focus in the near 
future?

As a newcomer 
my main 
objective in 
the short term 
is to meet as 
many relevant 
people and 
organisations as 
possible, at all 
levels of society

H.E. ADAM 
KOENRAAD

Ambassador of Belgium to 
Serbia and to Montenegro

I N T E RV I EW

The Excellent 
Quality of Our 

Relations
The EU and Belgium diplomatic action in Serbia 

are to a great extent convergent: it is indeed in the 
Belgian interest to accompany Serbia on its path 
to EU membership in a way that makes sure that 

the accession will take place in the best possible 
circumstances, for Serbia, but also for the EU itself
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— As a newcomer my main objective 
in the short term is to meet as many 
relevant people and organisations as 
possible, at all levels of society. This 
is indispensable  to get a better under-
standing of the challenges this country 
is facing, and  to identify niches where 
the  my country   could play a construc-
tive  role.  This is valid for the econom-
ic and commercial cooperation, as well 
as for the promotion of the ‘rapproche-
ment’ between both our countries and 
between Serbia and the EU. I definitely 
plan to get out of Belgrade more often 
and familiarize myself with the situa-
tion in more distant cities and regions. 

I will also make it a priority to visit 
Belgian economic operators, and learn 
from their experiences. Their success 
stories, such as Metech, Kenzai, Del-
haize, Blockx, Elicio, T4B to name a 
few, are the true ambassadors for the 
promotion of Serbia as destination for 
trade and investment.

In which part the EU and a Belgium 
diplomatic agenda are the same, and 
what particular bilateral topic you in-
tend to pursue?
— The road map has been spelled out, 
the EU commitment to the European 
perspective of the Balkan has been re-
confirmed earlier this year, and Bel-
gium fully supports this trajectory. At 
the same time we stick to the ‘strict and 
fair conditionality’ with which every 
candidate member, including Serbia, 
will be assessed prior to any enlarge-
ment decision. In that process we will 
pay particular attention to reforms in 
areas that are fundamental, because 
they shape the democratic reality and 
hence provide the credentials that will 
allow candidates to accede. We look for 
progress in the Rule of Law, , the respect 
for fundamental rights and freedoms, 
but also in the way corruption or the 
fight against organised crime is tackled. 

There is a direct link between this 
agenda and the need to attract more in-
terest of economic operators to come to 
Serbia and look for business opportunities 
that may lead to job creation and extra 
growth. It is indeed the improvement of 
Serbia’s image, as a law abiding country, 
with transparent procurement, a predict-
able and corrupt free business climate, 
and a reliable and independent judici-
ary, that will become Serbia’s best am-
bassador and pave the way to prosperity. 

Finally, regional reconciliation will 
not be feasible without due attention 
to the healing force of a properly con-
ducted process of transitional justice, 
with respect for all the victims. 

How do you estimate the progress in 
the region and Serbia in terms of se-
curity and reforms?
— Belgium respects the choice of Ser-
bia to maintain its military neutrality, 
and appreciates the fact that this doesn’t 
prevent a close cooperation with NATO, 
as illustrated recently by the joint NA-
TO-Serbia emergency rescue exercise 
‘Serbia 2018”. Serbia can and should 
be a true area of stability in a region 
where the situation remains fragile: the 
still open-ended outcome of the Pristi-
na-Belgrade dialogue, the ongoing pro-
ceedings regarding the implementation 
of the Macedonia-agreement, and the 
challenges in Bosnia Herzegovina cre-
ate a context that requires responsible 
leadership. Belgium is built on a perma-
nent search for compromise solutions 

between our (language) communities, 
with respect for minority voices as the 
cement for the stability of our democra-
cy. I believe such a mindset could also 
be beneficial to bringing lasting peace 
and stability to this region. 

With regard to reforms, and as was 
rightly said by your Prime Minister, they 
should not be merely looked at as a 
‘Brussels imposed obligation’, to gain 
an ‘entry ticket’, but rather as instru-
ments to improve overall living condi-
tions and governance, irrespective of 
the ultimate accession goal. The pro-
cess is of a transformative nature, and 
I do believe Serbia is on the right track, 
but there is still a lot of work to be ac-
complished. At the end of the day EU 
will welcome a more performant Ser-
bia, that can play its due role in the 
EU family.

In which specific areas Belgium may 
support the Serbian EU accession pro-
cess?
— The financial support of my coun-
try is mainly channelled through our 
contribution to the EU assistance via 
financial instruments such as IPA. As 
a founder father of the EU, and with 
Brussels as the host of the European 
institutions, Belgium has knowhow and 
experience to share with any newcom-
er to our European project.  We already 
do this in the areas of police and border 
cooperation, the fight against organised 
crime and terrorism.  There is an ex-
cellent cooperation between both our 
prosecutors’ offices, and on parliamen-
tary level both Belgo-Serbian friendship 
groups are in regular contact.  

Earlier this year a group of Serbi-
an officials came to our Ministry for 
an in-depth training. These are very 
good channels to assist Serbian coun-
terparts in the process of aligning with 
EU principles and norms in all those 
areas. At a diplomatic level I believe it 
is important to improve our communi-
cation, collectively and as individual 
member states, to explain to the Ser-
bian public what is at stake:  the bene-
fits of accession but also what the EU 
stands for, as a community of shared 
principles and values. This can cre-
ate more confidence in the outcome 
of often difficult transformation pro-
cesses. Adequate expectation manage-
ment is a responsibility of the Serbi-
an government as well as of its Euro-
pean partners. 

Where do you see a possibility for 
more robust economic cooperation 
between our countries?  
— We have to look at the Serbian own 
development priorities and strategies, 
to which our companies’ attention can 
be drawn. I notice for instance the en-
thusiasm with which PM Ana Brnabić 
is promoting the digital agenda.  The 
same goes for the Serbian focus on re-
newable energy, an area with already 
important Belgian investments, in par-
ticular in wind farming. But let’s also 
remain realistic: these companies are 
in grand majority SME-sized, eager to 
find commensurate Serbian partners 
to launch often small scale projects at 
local level.  This is a process that re-
quires, against the backdrop of econom-
ic and legal stability, some delicate con-
fidence building, and good matching, 
a process that is accompanied by our 
regional Economic and Trade promo-
tion section, and by the Belgian Busi-
ness Association (BSBA).

FAC T

COOPERATION
There is an excellent 
cooperation between both 
our prosecutors’ offices, 
and on parliamentary level 
both Belgo-Serbian 
friendship groups are in 
regular contact.
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Stronger Together
The BSBA is not as strong as some other European bilateral chambers 

or business associations, but we live by the credo “L’union fait la force – 
Eendracht Maakt Macht – Stronger Together”

DATAPLAN, in Serbia. As said, the value 
of satisfied investors promoting Serbia 
cannot even be matched by any other 
means. The main interest of potential 
investors comes from the manufactur-
ing sector but we see more and more 
service providers exploring opportu-
nities in Serbia.

Based on experience of the Belgium 
companies presently working in Ser-
bia what pros and cons of doing busi-
ness with Serbia would you share?
— The cons are the still omni-present 
red tape issues and adequate financing 
is still not readily available. The pros de-
pend on the place of investment; being 
business friendly with a good post-in-
vestment service of the local govern-
ments is crucial but an undoubtedly 
important factor is the willingness of 
people to work.  In general investors 
are very satisfied with the work atti-
tude but would welcome more skilled 
workforce from the start.

What values are Belgian companies 
bringing to the Serbian market and 
society and what Serbian SMS may 
learn from your members and how?
— Belgian investors seek to be genu-
ine long-term partners. They bring not 
only new technologies with applied in-
ternational standards but apply decent 
business ethics; „Take care of your em-
ployees and your employees take care 
of you“ is a well known principle. The 
ROI for earlier investors is clear but  we 
hear also from the new-commers that 
they already developed expansion plans, 
meaning they do not regret their invest-
ment in Serbia. METECH in Smederevo 
and L.BLOCKX in Backi Petrovac have 
been expanding their productions con-
stantly. METECH CEO E. Rutten once 
stated „We have now 20 engineers and 
more than 300 good educated workers, 
a real dream“.

How was 2018 for BSBA in terms of 
new members and planned activities?

— The BSBA sees a constant growth 
with an average of 5 new members 
a year. Not much as a number but it 
means close to 10% a year, which is 
certainly not bad. 2019 might be even 
better through the networking activi-
ties mainly steered by existing mem-
bers but also through the joint activ-
ities with other bilateral chambers or 
business associations.

With whom you usually partner in 
organising activities for your mem-
bers and broader public?
— We have been working together with 
practically all bilateral chambers and 
business associations in Serbia through 
actions like “European Initiative” and 
the “Council of Mixed Chambers of 
Commerce”.  The first joint Speed B2B 
events have been organised together 
with the French Serbian and British 
Serbian Associations. A now annual re-
turning event is the “Networking Cock-
tail” in which we were together with the 
Greek, German, French, Italian, Swiss, 
Slovenian, Nordic, Japanese, Croatian 
and Canadian colleagues. 

We just had a successful Speed Busi-
ness Meeting event with the Japanese, 
Canadian and Slovenian colleagues in 
Hyatt and the next event, a seminar with 
a presentation on EU funding in Serbia 
is co-organised by the BSBA and Greek, 
Croatian and Nordic colleagues, sup-
ported by the Croatian Embassy. It is a 
successful trend to co-organise events. 
The BSBA is not as strong as some oth-
er European bilateral chambers or busi-
ness associations, but we live by the 
credo “L’union fait la force – Eendracht 
Maakt Macht – Stronger Together”. At 
BSBA we are open for any cooperation 
that might be of benefit for the devel-
opment of the SME sector in Serbia.

B
elgian investors seek to be gen-
uine long-term partners. They 
bring not only new technologies 
with applied international stand-
ards but apply decent business 

ethics; „Take care of your employees 
and your employees take care of you“ 
is a well known principle. 

How many Serbian entrepreneurs 
know about their Belgium counter-
parts and vice versa thanks to BSBA? 
— Difficult to tell precisely of course 
but out of 881 followers in the BSBA 
discussion group on LinkedIn 482 are 
from Serbia. We are referring in social 
media to our online business directory 
on www.bsbiz.eu  almost on a monthly 
basis. Web analytics show us a week-
ly average of 14 people visiting more 
deeply the directory page. These fig-
ures are very modest, but for us a sign 
of permanent interest and opportuni-
ties for cooperation contacts. The im-
pact of our Embassy, with whom we 
have outstanding cooperation, is not to 
be underestimated especially through 
the excellent work of the Office of the 
Trade Commissioner.

Which tools of promotion do you use 
to connect interested parties? What 
are the topics the prospective Belgium 
investors are the most interested in? 
— Beside the individual efforts of our 
board members we mainly inform 
our members through direct mail on 
planned events and invite them to bring 
business partners as guests. On the oth-
er hand, we use social media to an-
nounce events in which the BSBA is 
co-organiser. However, the introduction 
by a satisfied member remains the best 
promotion. Potential Belgian investors 
listen to existing ones in Serbia. ME-
TECH CEO E.Rutten is inviting Belgian 
business partners and friends to visit 
the company and Serbia. 

A newly COPAHOME established 
TALENT4BLINDS in Zrenjanin met 
one of their Belgian service providers, 

At BSBA we are 
open for any 
cooperation 
that might be of 
benefit for the 
development of 
the SME sector 
in Serbia

I N T E RV I EW

HUGO VAN VEGHEL

Chairman Belgian Serbian 
Business Association
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MILUŠKA BENKOVA

Director of Blockx d.o.o. 
Bački Petrovac

Facing New Challenges
Our production has been developing since 2002 and is still developing 
and improving, while we are also adopting new technologies

O
ur new production plant will be 
finished soon. It will feature the 
latest equipment and best con-
ditions for the production of the 
most complicated and most pro-

duction-demanding big bags.

What sets your production apart from 
the similar offer in Serbia?
— We use the most advanced machines 
in this field in our production process. 
Our working conditions are constant-
ly improving in line with the criteria 
set by the quality standards we pos-
sess so that the production process it-
self is safe not only for the employees, 
but also for the users of our products.

We must keep in mind that most of 
our customers are manufacturers in the 
food and pharmaceutical industry, and 
in these segments hygiene, safety and 
security come first.

Who are your key clients here and 
abroad?
— Unfortunately, we have almost no do-
mestic clients, not because there is no 
market for our products here but due 
to the reasons that I have already men-
tioned – we possess a number of quali-
ty certificates which our foreign clients 
from food and pharmaceutical industry 
require from us to have, which makes 
our products quite expensive for the do-
mestic market. Most of our clients come 
from the EU, Belgium, The Netherlands, 
France, Sweden, Finland and Lithuania.

What prompted your founders to in-
vest in Serbia and what are your fu-

ture plans?
— In the late 1990s, NV Louis Blockx, 
which is based in Belgium, started operat-
ing in Serbia and cooperated with the for-
mer TK Dunav from Čelarevo. The Belgian 
founders came to realize that we have a 
qualified workforce and a good geograph-
ical position which was one of the most 
decisive factors to launch production in 
this region since everything was so close.

The business gradually grew, new 
markets were conquered and new tech-
nologies implemented. Our new pro-
duction plant will be finished soon. It 
will feature the latest equipment and 
best conditions for the production of 
the most complicated and most produc-
tion-demanding big bags. We are facing 
new challenges but with the qualified 
and quality workforce, and the man-
agement that is on the same page, we 
believe we will overcome the obstacles 
ahead of us.

C O R P O R AT E
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Gradually Expanding 
Economic Cooperation
The good news is that the overall external trade between the two 
countries has been increasing steadily every year, making Serbia more 
attractive for the Belgian business people

O
ur main objective is to bring clos-
er the two business communi-
ties. We are always seeking new 
ways of promoting Serbia as an 
interesting business development 

destination and constantly looking for 
new opportunities for cooperation be-
tween the two countries. Our office in 
Serbia represents the three Belgian re-
gional agencies specialized in external 
trade - the Brussels Business Support 
Agency ( www.hub.brussels/en/), the 
Wallonia Foreign Trade and Investment 
Agency (www.awex.be) and Flanders 
Investment and Trade (www.flandersin-
vetsmentnadtrade.com).  

What are the major lessons Serbian 
that can learn from Belgium and busi-
nesses when it comes to creating a ro-
bust export economy?
— Located in the heart of Europe, Bel-
gium occupies a key position in the 
European and international econo-
my. In fact, I would say that the in-
ternationalization of its economy is 
crucial to Belgium’s success. Belgium 
is a trading nation and although its 
domestic market is relatively small, 
the country has developed an open, 
highly-competitive and internation-
ally-oriented economy. The success 
of the Belgian economy lies in its fa-
vourable geographic position, effective 
logistics and highly developed trans-
port network, as well as skilled, mul-
tilingual, and productive workforce. 
Also, a strong focus is put on support-
ing scientific research, business R&D 
and innovation. Belgium’s economy is 
strongly service-oriented, but it has a 
number of internationally competitive 
technology sectors. The most success-
ful exporters are companies from the 
chemical, food & drinks, biotech, au-
tomotive, pharmaceutical, aerospace 
and plastics sectors. According to the 
World Trade Organization, Belgium is 
the 11th largest exporter and 14th larg-

est importer of goods in the world, 
while Belgian exports amount to near-
ly 2/3 of the country’s GDP. 

Why is the Belgian business commu-
nity in Serbia relatively small? 
— The Belgian business community in 
Serbia is perhaps relatively small, but it 
is constantly growing. There are around 
50 Belgian or Belgium-related compa-
nies, currently active in Serbia, present 
in different sectors. The good news is 
that the overall external trade between 
the two countries has been increasing 
steadily every year, making Serbia more 
attractive for Belgian business people, 
so we can say that the economic coop-
eration between Belgium and Serbia is 
very good and is gradually expanding.

What the investment and trade trends 
tell us about the future prospects? 
— So far, the Belgian companies have 
expressed their interest in the Serbian 
market in terms of investments in differ-
ent industrial sectors - metal processing, 
agriculture, food industry, ICT, renewa-
ble energy, and real-estate.  Just recently 
we had two Belgian investments – Eli-
cio NV opened the new Alibunar Wind 
Farm that consists of 21 wind turbines, 
an investment worth close to 80 million 
euro that will supply 38,000 households 
with electricity, using wind power. In 
June, the Talent 4 Blinds (T4B) Com-
pany, which produces blinds and dec-
orative elements for windows, opened 
a production facility in Zrenjanin. Cur-
rently, the real estate sector and vari-
ous outsourcing possibilities in differ-
ent industries remain in the main fo-
cus of potential Belgian investors. As 
almost 99% of Belgian companies are 
SMEs, we also have a lot of small in-
vestors that are interested in entering 
the Serbian market. There is also a pos-
itive trend in the overall external trade 
between Belgium and Serbia in the last 
five years which grew around 30%.

In which way is the Embassy engaged 
in promoting advantages of the Ser-
bian marketplace to Belgian business 
people? 
— Our main goal is to raise the atten-
tion of Belgian entrepreneurs towards 
the advantages of the Serbian market 
and to highlight various business pros-
pects. Every year, we organize events 
aimed at bringing closer business com-
munities of the two countries. A delega-
tion of more than 30 Belgian companies 
from various sectors visited Belgrade in 
March. During this visit, Belgian busi-
ness people had B2B meetings with po-
tential Serbian partners and explored 
potentials of the Serbian market. We 
are glad to report that some of these 
meetings resulted in signed contracts. 
Also, we organize seminars and pres-
entations in order to familiarize Serbi-
an companies with Belgian know-how 
and new technologies. The three re-
gional agencies that we represent or-
ganize every year contact days for Bel-
gian entrepreneurs interested in doing 
business in Serbia. This allows us to 
directly promote Serbia as an attrac-
tive business destination, while offer-
ing useful information on opportuni-
ties, potential local partners, legisla-
tion, tenders and trade fairs. 

Where do you see prospects for the 
Serbian companies for finding a niche 
at the Belgian market?
— In 2017, Serbia was the 79th biggest 
supplier of Belgium, so there is certain-
ly a lot of potential for growth. Serbia’s 
“red gold” – raspberries - are one of the 
most exported products from Serbia to 
Belgium. Belgian market is very demand-
ing, but I am sure there are various other 
sectors that offer opportunities for co-
operation. The Chamber of Commerce 
and Industry of Serbia has its office in 
Belgium and plays an important role in 
supporting Serbian companies in their 
appearance on the Belgian market.

I N T E RV I EW

M A I N  G OA L

BUSINESS 
PROSPECTS
Our main goal is to raise 
the attention of Belgian 
entrepreneurs towards the 
advantages of the Serbian 
market and to highlight 
various business 
prospects.

MARIJANA 
MILOŠEVIĆ 
TUFEGDŽIĆ

Economic and Trade 
Counsellor at Belgian 

Embassy
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BILLY BOGAERT

Director at Dataplan 
Informatika d.o.o

Intelligent 
Solutions for 
Smart Growth

clear that the way they operate isn’t al-
ways the way they want to work; but are 
used of doing it in that manner”: says 
Billy; “ I mean high level it is all well-
known but if we start asking more in-
dept we see that the modus operandi 
isn’t always in line with the needs. And 
this is logical because the business is 
running and during time several new 
things, needs and tools have been add-
ed but not thought through, not good 
or at all documented or the person(s) 
left the company, …”: says Billy.

So, the Dataplan approach is always 
the same and start with an “as-is” snap-
shot of that moment and depending on 
the needs and goals of the company to 
deliver five years estimated plan with a 
step-by-step time- and guideline. 

“As we have a wide range of solu-
tions, we can handle almost any de-
mand”: continuous the Director; “but 
we don’t just do anything and we don’t 
just use any hard- or software supplier, 
if we don’t have a good feeling about it 
and/or the expertise, we just won’t do 
it! And that is because we really be-
lieve in a long-term partnership rath-
er than the normal supplier-customer 
relationship.”

Billy goes on: “Our customers, can be 
seen in 3 main groups, from small com-
panies that don’t have the time and in-
dept knowledge to setup and maintain 
their IT needs; towards medium busi-
ness that have their own IT responsible 
that needs expertise in a specific area or 

extra support from time to time; until 
the bigger player with its IT department 
and manager where we are able to de-
liver 2nd or 3rd line support for them, 
in some cases we are even the help-
desk depending on the specific needs” 

To maintain the high standard of 
support to our customers and techni-
cal knowledge inside the team, Data-
plan started to evaluate several mar-
kets abroad and came very quickly to 
the conclusion that Serbia is a perfect 
match with our companies philosophy 
and culture.

But there was more than just that 
for Dataplan to create Dataplan Infor-
matika d.o.o in July 2018.

“During our talks with several busi-
ness people and companies we noticed 
that our existing customers are more 
and more looking to other regions then 
only pure the Belgium area. “ , mentions 
Billy; “ and before we knew it we had 
potential new customers and co-oper-
ations in Beograd, so we are more than 
willing to invest more in our story”

“So our tagline says is what we stand 
for - Intelligent solutions for smart 
growth – and in Serbian they told me 
that it is something like – inteligentna 
rešenja za mudar rast”, concludes the 
director; “ we really need to get the Ser-
bian language in our DNA, because the 
first months have been a rollercoaster 
for us, but what a great country Serbia 
has been for us and the people are re-
ally willing to contribute to our story!”

I
n 2008 it was for Billy Bogaert 
logical to start his own company 
as a result as he was a successful 
IT-hobbyist. 
Ten years later Dataplan Informat-

ica, a well-known and respected name 
in the Belgium IT market stands for 
new opportunities and challenges in 
Belgium and abroad.

As a teenager and during his eco-
nomic studies, he was always preparing 
and maintaining all sort of computer de-
vices for his family, friends and friends 
of friends. During his first years as a 
professional working at 2 companies 
he immediately saw that the customer 
needs and demands should be handled 
in another, better way. “That is why I 
started my own company”. In no-time 
the company counted 5 employees and 
it kept on growing until 35 experts and 
geeks today”: says the Director. 

Our products and solutions go from 
building a premises-based infrastruc-
ture with high standard materials and 
software, until the maintenance and 
monitoring of the environment. Dat-
aplan has his own cloud environment 
called ‘MyDataCloud’ and so We deliv-
er a redundant, secured working space 
with the ‘business data’ available any-
time – anywhere - anyplace.  

The approach is quite unique, be-
cause we always start from a more con-
sulting perspective instead of just sell-
ing hardware and services; ”Because 
when we talk with the customer it is 

C O R P O R AT E

We deliver a 
redundant, 
secured working 
space with the 
‘business data’ 
available
– anytime 
– anywhere
– anyplace

As Dataplan is growing rapidly, both organically and 
via merge & acquisitions strategy and more to come; 
we are in need of expanding our resources
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Big Door 
Opening

Infrastructure, fruits, green energy are next!

ed to 542.26 million euro (export 170.72 
million and import 371.45 million euro) 
which is a rather disappointing decline 
compared to 2016 when the external 
trade amounted to 564.1 million euro 
(export 165.8 million euro, import 398.3 
million euro), a 20% increase relative 
to 2015. In 2015, the value of the trade 
stood at 469 million euro (export 149 
million euro, import 320 million euro). 
Again, compared to 2014, this is a 5.4% 
growth. In 2014, the value of the total 
external trade between the two coun-
tries stood at 445 million euro (export 
160 million euro, import 285 million 
euro). In 2013, Serbia exported 127.8 mil-
lion euro worth of goods to Belgium 
and imported 262.8 million worth of 
goods. As we can see, the growth was 
constant until 2017 when a negative 
turn happened.

BELGIAN OWNERSHIP 
AND INVESTMENT
Certain interesting facts have been 

mentioned at seminars held this year. 
Over 20% of companies in Serbia are 
owned or co-owned by Belgian natural 
or legal persons are engaged in consult-
ing, lobbying and mediation. “The in-
vestment of Delhaize was an efficient in-
vestment in Serbia. Other Belgian com-
panies like Metes have chosen Serbia as 
a place to establish production facilities 
and the re-export to Belgium”, said Di-
dier Reynders, Belgian FM during his 
visit to Serbia.  He added that “Belgian 
investors are interested in participating 
in big infrastructural projects in Ser-
bia. Carmeuse and Blockx are making 

an active contribution to the construc-
tion sector, while Elicio will take part 
in the construction of the first wind 
farm in Alibunar. These are only sever-
al examples, and there are many more 
smaller but very dynamic joint invest-
ments, which overall contribute to the 
gradual modernization of the Serbian 
economy”, he added. Serbia, in turn, can 
offer its best products, like raspberries 
which became very popular among the 
Belgians. “The Serbian-Belgian compa-
ny Krops & Partners processes fruit in 
Serbia and exports it to Belgium, the 
Belgian FM said and underlined that 
the “Belgian-Serbian Business Asso-
ciation (BSBA) has been cooperating 
closely with the Chamber of Commerce 
of Serbia and other chambers within 
the European Initiative and that Ser-
bia was becoming an increasingly at-
tractive tourist destination to the peo-
ple of Belgium.”

LATEST INCENTIVES
There is more! Having noticed the 

slowdown in the bilateral trade level, 
the Economic and Trade Office of the 
Embassy of Belgium, in cooperation 
with the Serbian Chamber of Com-
merce organized a visit of the Belgian 
business delegation to Serbia during 
March, which comprised of 32 Belgian 
companies, wanting to find out more 
about the Serbian market and its op-
portunities. They met with the dele-
gates and representatives of some 120 
Serbian companies in order to look for 
ways to expand the cooperation and 
bring more investments.

T
he cooperation between Belgium 
and Serbia was growing at a quite 
high rate, with the record jump 
of 20% between 2015 and 2016. 
However, a slowdown was re-

corded in 2017.

DIVERSIFICATION AHOY!
The official data say that “about 80% 

of Belgium's trade is with the fellow EU 
member states. Given this high percent-
age, the country seeks to diversify and 
expand trade opportunities with non-
EU countries.” Well, if we rule out the 
“big players” like the USA, China and 
the like, we may think that we can be 
one of the great Belgian opportunities 
for diversification. Since Serbia is one of 
the countries very prominently includ-

ed in the Chinese “One Belt, One Road” 
initiative, and also has free trade deals 
with lots of countries, like the Eurasian 
Union, it is very appealing for Belgium 
to invest in Serbia and launch produc-
tion here, given the anti-Russian sanc-
tions, for instance.

FACTS AND FIGURES
Belgium is already an important eco-

nomic partner of Serbia. The value of the 
external trade in goods in 2017, amount-

E C ONOM I C 
C O O P E R AT I ON

P L A N

INVESTING
Belgium wants to invest in 
infrastructure and green 
energy sources, as well as 
import fruit and 
vegetables from Serbia 
that cannot be found in 
Belgium.
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From Buffer 
Zone to Giant
Re-investing at its height

B
elgium began with the industri-
alization before any other coun-
try, even before the United King-
dom and Germany, or the over-
seas United States. Later, the 

country de-industrialized which result-
ed in the outflow of investments. How-
ever, the time to return to investments 
is now finally here.

BUFFER STATE SECURITY 
MEANS INVESTMENT
Belgium was created as a buffer zone, 

or rather to prevent France, Germany, 
Great Britain and the Netherlands from 
fighting between themselves. This was 
also the reason why Belgium was prom-
ised neutrality and security so that in 
case of any country showing preten-
tions towards it, some other country 
would jump in to defend it. Is this a 
case of balance of fear? Maybe, but still 
Belgium is an ideal place in terms of in-
vestments and development. Of course, 
people invest where peace is ensured, 
and here, you are positioned in-between 
the four giants of the European econo-
my. All this has also had a positive ef-
fect on the development of transport 
networks in Belgium with the Belgian 
trams and railways having an almost 
iconic status. Where there is railway, 
there is tourism, where there is tour-
ism, there is the development of coast-
al towns and mountain spas. And all 
of this together, has led to the crea-
tion of an open economy that allowed 
Belgium to become one of the world's 
largest exporters per capita. Exports 
account for as much as 80 percent of 
Belgium's GDP, and the country most-
ly exports to the EU countries.

CENTRE OF EUROPE
Belgium was "always on the right side", 

as they like to say. In 1815, it fought against 
Napoleon, and in 1918 and 1945, it chose 
the right side too. This has given the coun-
try moral credibility to, as the founder of 
the European Union, play an important 
role on the international stage and as the 
seat of various EU institutions, including 
NATO, with the headquarters of numer-
ous multinational companies also locat-
ed in the country. There are about 120 
international organizations in Brussels, 
over 180 consulates, about 5,000 diplo-
mats and 1,000 lobby groups. Brussels 
is some sort of Washington DC of Eu-
rope and the EU, so much so that the 
name Brussels has become a symbol, in 
the populist or Euro-skeptic rhetoric, of 
all that is negative. Some 30 years ago, 
the EU was referred to as “a bloody Bel-
gian Empire” in an English comedy se-
ries because Belgium was considered the 
centre of everything. The joke became a 
painful reality two years ago that now 
the Belgian economy has to adapt due to 
the fact that, in 2019, when the UK exits 
the EU, many companies will be moving 
their headquarters to Brussels, and the 
UK citizens will seek Belgian citizenship. 
Thanks to its location and excellent traf-
fic connections – whether air, road, mar-
itime or rail - there are numerous logis-
tics and distribution centres in Belgium.

IT'S FLANDERS TIME
Back in the day, Wallonia was the 

centre of the Belgian economy, and the 
widely-spoken French was the dominant 
language. But today regional differenc-
es have swung to the other side, like a 
pendulum. There are quite a lot of re-

gional differences in Belgium, and after 
the diminished role that the former big 
metal-processing centres now have and 
the closure of the mines in Wallonia, that 
started in the 1970s, Wallonia is now 
quite an impoverished Belgian region. 
On the other hand, Flanders has been 
steadily growing and since the 1960s, it 
has been developing an economy based 
on modern technologies. Simply, Wal-
lonia was strong because of the mines 
and steel that were the driving force be-
hind the first industrial revolution, but 
the technological revolution has pushed 
Flanders to the forefront of the country.

Fortunately, there is something that 
cannot be taken away by the Belgians; 
something that was heavily featured in 
Guy Ritchie’s film “Snatch”, and that is 
diamonds. More specifically, trading in 
diamonds! Belgium is also the world's 
largest diamond exporter, and the top 
exporter of chocolate, margarine and 
glass. For many, chocolate and beer is 
the winning gastronomic combination, 
but for the Belgians, it is the winning 
combination for their budget. Plus, let’s 
not forget the production and export 
of cheese. Belgium has been working 
hard on re-investing in its own coun-
try because at certain stage, company 
managers had unfairly relocated pro-
duction to other countries, leaving the 
industrial regions of Belgium empty. 
But Belgium is going strong, because, 
just like its neighbour Luxembourg, it is 
multi-lingual which is a huge advantage 
for the Belgian workforce, considered 
one of the most productive in the EU.

Because it is a 
multi-lingual 
country, Belgian 
workforce has a 
huge advantage 
and is considered 
one of the most 
productive in  
the EU

E C ONOM Y
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T
he aim of BSBA is to develop in 
Serbia the links between Belgian 
business people, business people 
representing Belgian interests, 
business people from Belgium 

and Serbia with general mutual inter-
ests and with the Belgian Embassy in 
Belgrade, including the offices of the 
economic and commercial attaché. The 
goal is also to pay attention to social 
and cultural issues, all in the framework 
of European Integration and to create 
added value for all of its members.

WORKING LUNCH IN 
COOPERATION WITH ITS 
CORPORATE MEMBER LAW 
OFFICE POPOVIĆ, POPOVIĆ & 
PARTNERS
On March 8th, 2018 Belgian Serbian 

Business Association organized a work-
ing lunch in cooperation with its cor-
porate member law office Popović, Pop-
ović & Partners on “Business benefits 
and advantages of protecting intellectu-
al property”, hosted by H. E. Leo D’aes.

Guest speakers, the experts in the 
field of industrial property protection, 
gave an overview of how intellectual 

property can help businesses and be vi-
tal to the products or services, and even 
the success and profitability of the busi-
ness. They also explained how protecting 
the intellectual property is a crucial for 
the success of every business and how 
it can improve the company’s competi-
tive position. After the presentation, the 
participants enjoyed a lively discussion, 
bringing out diverse viewpoints and ex-
changing their thoughts and experienc-
es in a pleasant atmosphere of the resi-
dence of the Belgian Ambassador.

WORKING LUNCH IN 
COOPERATION WITH THE 
DELOITTE TAX DEPARTMENT
On May 30th, 2018 Belgian Serbian 

Business Association organized anoth-
er working lunch for its members in 
cooperation with the Deloitte Tax De-
partment on “Tax disputes – procedure, 
rights and recent experiences in practice” 
at the residence of the Belgian Ambas-
sador. The BSBA members were given 
an opportunity to hear an interesting 
presentation from Mr. Filip Kovačević 
– Senior Manager, Mr. Pavle Kutlešić, 
Manager and Mr. Igor Denčić, Attor-

ney At Law, on taxpayers’ obligations 
and rights in the administrative court 
proceedings in tax matters, the course 
of tax control and tax-administrative 
procedure followed by some practical 
examples. The topic was well chosen, 
proven by the intensive exchange of ex-
periences between the members and the 
guest speakers after the presentation. 

DINNER PARTY IN HONOR OF 
THE OUTGOING AMBASSADOR 
H.E. LEO D’AES AND HIS WIFE 
On July 24th, 2018 the Belgian Serbi-

an Business Association, headed by its 
President Mr. Hugo van Veghel, host-
ed a dinner party in honor of the out-
going Ambassador H.E. Leo D’aes and 
his wife Mrs. Monique Driesmans D’aes, 
departing Belgrade after completing a 
successful four-year term in Serbia. 
The event held at the restaurant Mala 
fabrika ukusa was attended by around 

B S B A 
AC T I V I T I E S

A Growing Network
The Belgian Serbian Business Association is the heart of a growing 

network with access to a variety of companies and institutions directly 
involved with prospects and business in Serbia and in Belgium

Speed Business Meeting

Dinner party in honor of the outgoing Ambassador H.E. Leo D’aes and his wife
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40 members, associates and friends of 
the BSBA, who gathered to bid fare-
well and thank Mr. D’aes and his spouse 
one more time for their support to the 
Belgian-Serbian Business Association 
over the past four years, for their en-
thusiasm, dedication and the invalua-
ble contributions to the relations be-
tween Serbia and Belgium.

ANNUAL MEMBERS’ EVENING
On September 26th, 2018 Belgian-Ser-

bian Business Association held its, now 
already traditional, Annual Members’ 
Evening to thank its members and 
friends for their continued support and 
dedication, at the IN Hotel, Lounge Bar 
INcognito. The event gathered more than 
50 old and new members, friends and 
was a great opportunity for the Bel-
gian Serbian Business Association to 
introduce and welcome the evening’s 
special guests and a new BSBA honor-
ary member, newly appointed Ambas-
sador of the Kingdom of Belgium H. E. 
Koenraad Adam and his wife Mrs. Els 
VanDemoortele. The Members’ Evening 
ended with a lottery draw sponsored 
by the guests. Altogether, it was a suc-
cessful event, providing business men 
and women an opportunity to connect, 

share thoughts and ideas and discuss 
new business opportunities in a pleas-
ant atmosphere after the summer break.

SPEED BUSINESS MEETING
A successful Speed Business Meet-

ing, jointly organized by the Belgian 
Serbian Business Association, Japanese 
Business Alliance in Serbia – JABAS, 
Slovenian Business Club and Canadian 
Serbian Business Association – CAN-
SEE, was held on October 9th, 2018, at 
Hyatt Regency Belgrade, gathering more 
than 40 companies from various geo-
graphical and business sectors. Each 
participant was given the opportuni-
ty to present its company, spread the 
contact network, acquire potential busi-
ness partners and initiate future coop-
eration during the twelve ten minutes 
long one-on-one meetings. At the event 
representatives of all sectors were pres-
ent: civil engineering, metal industry, 
automotive industry, IT, digital tech-
nology, hotel management, as well as 
companies engaged in a variety of con-
sulting services such as human resourc-
es, finance, corporate law, insurance, 
translation, marketing and communi-
cations etc. Following the meetings, a 
networking cocktail was organized for 

all the participants, as an opportunity 
to continue connecting and exchang-
ing information with other attendees.

SEMINAR “EU FUNDING 
OPPORTUNITIES IN THE 
REPUBLIC OF SERBIA”
Another event organized in coopera-

tion with the colleagues from three oth-
er business clubs was held on October 
25th, 2018. It was a short seminar “EU 
Funding Opportunities in the Republic 
of Serbia” presented by Mr. Yngve Eng-
ström, Head of Cooperation at Delega-
tion of the European Union in Serbia 
who gave an overview on the support 
for the improvement of the business and 
investment climate in the Republic of 
Serbia, followed by a discussion with the 
participants. The event was organized 
jointly by the Embassy of the Republic 
of Croatia, Hellenic Business Associa-
tion of Serbia, Belgian-Serbian Business 
Association, Croatian Business Club and 
Nordic Business Alliance in Serbia and 
hosted by the Ambassador of the Re-
public of Croatia to Serbia H.E. Gordan 
Bakota. The event gathered represent-
atives of the member companies of all 
the participating business clubs, who 
also had an opportunity to meet, min-
gle and exchange experiences during 
the pleasant networking cocktail fol-
lowing the presentation and discussion.

On September 
26th, 2018 
Belgian-Serbian 
Business 
Association held 
its, now already 
traditional, 
Annual 
Members’ 
Evening to thank 
its members 
and friends for 
their continued 
support and 
dedication

Working lunch in cooperation with its corporate member law Office Popović, Popović & Partners

Working lunch in cooperation with the Deloitte tax department

Annual members’ evening

Seminar “EU funding oportunities in the Republic of Serbia”
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Intangible, 
Yet drinkable!
Belgium beer is now UNESCO's business

B
elgium has a beer culture that 
is so strong that in 2016, the 
UNESCO inscribed the Bel-
gian beer culture on their list 
of the intangible cultural her-

itage of humanity.

LAND OF BEER
When someone mentions the 

word “beer”, some people immedi-
ately think of Germany, Czech Re-
public England or the Irish. But, may-
be none of them are right. Maybe the 
biggest beer superpower is actually 
Belgium. In its capital city, Brussels 
you could always find hundreds of 
beer varieties and oftentimes, each 
beer tavern makes its own brand. If 
you are a true beer fan, you will no-

tice that it is the Belgian beer that 
dominates in craft beer shops. All of 
this has contributed to the UNESCO 
inscribing the Belgian beer and their 
beer culture on their list of intangi-
ble cultural heritage of humanity.

HISTORY OF BEER MAKING
The breweries in Belgium date from 

the 12th century the earliest. Under the 
permission of the Catholic Church, lo-
cal French and Flemish abbeys pre-
pared and distributed beer as a method 
of collecting funds. At that time, beer 
had a relatively low percentage of al-
cohol and was a desirable sanitary al-
ternative to the available drinking wa-
ter. What we call today the tradition-
al craft brewing methods have been 

developed, under the control of the 
abbey, over the next seven centuries.

The first Trappist brewery in Bel-
gium (Westmalle) was opened on 
10th December, 1836. The beer made 
there was exclusively for the monks’ 
consumption and was described as 
“dark and sweet”. The first recorded 
beer sales was on 1st June, 1861. In 
the 16th and 17th century, the beer 
called crabbelaer was the most pop-
ular beer in Ghent. 

MODERN TIMES
The Belgians drink huge quanti-

ties of beer and have a wide variety of 

brands. There are over 800 different 
types of beer, all of which are high-
ly sought after. In 2016, 7,689,148 hL 
of beer was consumed in Belgium, 
which is 70-75L per capita. The Bel-
gians love beer and beer are one of 
the main social staples with most of 
the activities in Belgium beginning 
or ending with beer. These days, the 
number of bars is lower but the offer is 
again excellent - each pub or a bar of-
fers at least ten brands of draught and 
twenty brands of bottled beer. There 
are also tasting pubs that serve over 
100 different beer brands and provide 
the so-called “party of four” service.

T R A D I T I ON
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The Little 
Blue Men are 

Turning 60!
Belgium celebrates the Smurfs' jubilee

to symbolize that the Smurfs, as well 
as the Belgians, are unsubmissive and 
freedom-loving. 

60 YEARS LATER
Belgium has changed over the past 

60 years and is now the centre of the 
European Union. Although it is no 
longer a country of steel, it is still the 
country of Asterix, Lucky Luke and, 
of course, our aforementioned small 
blue heroes. In celebration of the 60th 
birthday of these sweet characters who 
are still popular protagonists in fea-
ture-length animated films with even 
villages in Spain being painted blue in 
their honour, Belgium has made it pos-
sible for the Smurfs’ fans to see what 
the life in the Smurf village is like by 
taking them on a VR tour through their 
mythical forests and caves. Are they go-
ing to meet Gargamel, the arch enemy 
of the Smurfs, and his faithful cat Az-
rael? Well, that we can’t tell you. 

ACCIDENTALLY….
As it usually happens with great dis-

coveries, the cartoonist Pierre Culliford, 
who draws under the pseudonym Peyo 
struck gold so to speak, when creating 
these small blue creatures in 1958. In 
the beginning, they were supposed to be 
only supporting characters in his com-
ic book about medieval heroes, Johan 
and Peewit. But, after they became very 
popular with the readers who wanted 
to see more of their adventures, next 

year, Peyo launched an entire comic 
with only the Smurfs in the main role.  
This was the start of the global popu-
larity for the Smurfs, who fought end-
lessly against their arch enemy Gar-
gamel, a wizard whose plan is to turn 
all Smurfs into gold. We, in this coun-
try, had the opportunity to see them 
for the first time in 1984. In the digi-
tal era, these, somewhat forgotten little 
blue heroes, have been digitally re-mas-
tered and breathed in a new spectacu-
lar life in a Hollywood film. They broke 
the box office and earned half a billion 
dollars in revenue in 2011 alone.

SMURFS EXPERIENCE
The blue comic book heroes will be 

presented as Smurfs Experience at the 
Brussels EXPO. The visitors will be able 
to see them “live”, i.e. in VR as of Janu-
ary 2019. This time around, their mush-
room-shaped houses will be of human 
size (despite being minute in the film). 
The visitors will also be able to go on 
a VR tour and even fight against Gar-
gamel. In a country that many foreigners 
see as uniform, everything is actually 
very heterogeneous - with three admin-
istrative regions and three languages, 
the Smurfs are one of the factors that 
unite the state, and others could per-
haps be beer, chocolate and football. 
The organizers of the Brussels EXPO 
hope that after 2019, they will be able 
to take the exhibition to the rest of Eu-
rope and the United States.

I
n a linguistically divided coun-
try, the little blue cartoon heroes 
of our childhood (and the child-
hood of many other children), that 
have been the unifying factor in 

the country, are turning 60 years old.

LAND OF COMIC BOOKS
We have written quite a few times 

here about Belgium being the land of 
comic books. For some strange reason, 
the Belgians have always loved graphic 
expression, but a childish graphic ex-
pression, namely in the shape of comic 
books. Belgium is rightfully one of the 
three comic book superpowers, along 
with Italy and the US. The little blue 
heroes that we, in Serbia, just like the 
Belgians, call Les Schtroumpfs, after 
German-type socks, are one of its best 
export products. In English, they are 
called the Smurfs.

SMURFS LIVE IN FOREST
The Smurfs are creatures that live 

in a fictitious colony made up of many 
small, blue, human-like beings who 
abide in the houses in the shape of a 
mushroom in the forest. The Smurfs 
were created and introduced as a com-
ic book series by the Belgian comic 
book artist Peyoa (artistic name of 
Pierre Culliford), in 1958, when they 
were given the name Les Schtroump-
fs. There are over 100 characters in 
the Smurfs series, and their names 
are based on adjectives that empha-
size their characteristics, such as “Jok-
ey”, who likes to play practical jokes 
on his neighbours. Smurfette was the 
first woman to be presented in the 
Smurfs series. The Smurfs wear the 
Phrygian caps. It is very interesting 
to note that these caps feature heav-
ily on many Latin American coats of 
arms since they are the symbol of free-
dom in the modern era. This is also 

C U LT U R E

Peyo struck gold 
by accidentally 
creating the 
Smurfs in 1958 
who were 
supposed to be 
only supporting 
characters in one 
of his comics
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Wallonia
The road less travelled

W
allonia used to be a much more 
developed part of Belgium, but 
today the situation is com-
pletely reversed. The time has 
come for the same thing to 

happen with tourist interest, namely 
for “the second, Romanesque Belgium” 
to be re-discovered.

Wallonia is far from being less 
known. It is in fact well-known for its 
medieval towns, Renaissance-era archi-
tecture and traditional Trappist beers. 
Nowadays the people are once again 
showing more interest in the undiscov-
ered Europe. Liege, with its red-bricked 
streets, and dark cathedrals and church-
es, some of which are completely emp-
ty today, is one of the typical examples 
of the charming, introvert Belgium. The 
Curtius House, with its red-brick front, 
and the lively River Meuse, which flows 
through Liege, splitting it in two parts, 
are the typical examples of the north-
ern charm. This is the area that was 
ruled by clerics and aristocratic bish-
ops which is noticeable in an unusu-
al combination of sternness and joy. 

ROMANESQUE BELGIUM
ery few people today know that Flan-

ders, one of the regions in Belgium, was 
suffering more than other parts of the 
country during the country’s 200-year-
long history. Flanders was the poorest 
since Wallonia had all the industry, but 
it also had those beautiful, old towns 
like Bruges, Ghent or Antwerp. Also, 
the French language was more prestig-
ious than the Flemish / Dutch. Howev-
er, times have changed. Following the 
country’s de-industrialization, the Ro-
manesque Belgium has always seemed 
as a second option for tourists who are 
more prone to visiting the so-called Big 
4 towns which includes Brussels, the 
must-see capital of Europe, in addition 
to the aforementioned three towns. But 
let’s talk about the hidden treasures of 
the Romanesque Belgium, which was 
conceived in the second half of the 19the 
century and which, today, fosters its 
historical heritage in the French, Wal-
loon, Picard and German languages, in 
the Ardennes, and among the brown-
bricked houses of old towns.  

NAMUR
Namur could be called Wallonia’s 

‘showcase’ town. Namur has taken on 
a new role as the capital of the federal re-
gion of Wallonia. Its location, in the front 
of the Ardennes, has also made it a pop-
ular tourist centre, with a casino located 
in its southern district on the left bank 
of the Meuse. The town's most promi-
nent sight is the citadel, now de-milita-
rized and open to the public. Namur also 
has a distinctive 18th-century cathedral 
dedicated to Saint Aubain and a belfry 
classified by UNESCO as part of the Bel-
fries of Belgium and France which are 
listed as a World Heritage Site.

SPA
It is very difficult to explain what 

was considered spa tourism back in the 
day when people were not too keen on 
spending time on the coastline. Even 
if they did like coastal holidays, it was 
mostly for the air, not for the sun. The 
mountains, like the Ardennes, where 
the town of Spa is located, were a real 
tourist magnet. Spa, the place that the 
Belgian royalty often frequented, be-
came so popular that the name itself 
was later used as a collective term for 
all the spas in the world. This was a 
wealthy place, as evidenced in the lavish 
architecture and the fact that the town 
has the world’s oldest casino, worthy of 
Dostoevsky’s novels. Although nearby 
forests resemble the ones we learned 
about from the history lessons about 
wars, they are peaceful as war is in-
conceivable in this part of the world.

Wallonia is well 
known for its 
medieval towns, 
Renaissance-
era architecture 
and traditional 
Trappist beers

T O U R I S M



16

B E L G I U MFOCUS ON

Global Leaders in 
Innovation and 
Development
We should demonstrate our innovation 
in cooperation with the local community, 
considering wider action and partnerships 
that can bring long-term health benefits to 
the environment in which we live and work

A
s a global innovative pharma-
ceutical company, we research, 
manufacture and make availa-
ble a wide range of medication, 
vaccines and consumer health-

care products. 11,000 scientists in our 
global R&D team are using their exper-
tise, the state-of-the-art technology and 
our 150-year-long scientific tradition to 
improve the quality of life of millions 
of people around the world and find a 
cure for diseases for which there is no 
therapy today.

GSK is a global pioneer in finding solu-
tions. What responsibility do you have 
as the leader in research and inno-
vation?
— Over 40 years of our scientific re-
search of the respiratory diseases has 
changed asthma and chronic obstruc-
tive pulmonary disease (COPD) ther-
apy. We have developed the first drug 
used in HIV / AIDS therapy, the first 
vaccines against chickenpox and ru-
bella and today we provide one third 
of the polio vaccines used in the Glob-
al Polio Eradication Initiative.

As one of the biggest vaccine pro-
ducers in the world, with significant 
manufacturing and research centres, 
which European HQ is in Belgium, GSK 
aims to contribute through global part-
nerships to prevention of diseases that 
can lead to fatal outcomes. Today, our 
vaccines are available in 180 countries 
around the world and 2,000 doses are 
administered daily on a global scale. As 
a result of the recent threats to global 
health, such as Ebola and Zika virus, we 
have launched proposals for the estab-
lishment of the Bio-Preparedness Or-
ganizations dedicated to the develop-

ment of new vaccines to prevent fu-
ture epidemics.

Still, millions of people do not have 
access to basic healthcare, and there are 
thousands of illnesses for which there 
is no appropriate therapy. Therefore, we 
are continuing to work on the devel-
opment of the drugs of the future and 
finding new ways to make them avail-
able. The new approach is based on the 
idea of strengthening the immune sys-
tem to attack a wide range of diseas-
es. Some of the solutions relate to the 
use of genetic data in the selection of 
new drugs. In this we rely on our rich 
scientific heritage in immunology, in-
cluding our vaccines against meningi-
tis, cervical cancer and whooping cough 
that train the immune system to attack 
the disease.

How much are innovations available 
in Serbia?
— Considering that our focus is on re-
search and development of vaccines and 
innovative drugs, it is our obligation is 
to advocate the availability of the latest 
therapies in Serbia. This implies that, 
despite limitations of the local environ-
ment, we seek and offer adequate solu-
tions using the most successful global 
experiences, adapt the pricing policy 
to the local market, lead the entire in-
dustry in raising ethical standards, as 
well as encourage scientific debate and 
exchange of specialist knowledge with 
the medical community. It is encour-
aging to see that the state has made 
significant steps recently by expanding 
the list of prescription drugs, as well as 
extending the calendar of immuniza-
tion, which improves the availability of 
modern therapy and vaccines and sig-

nificantly contributes to the improve-
ment of public health. 

In the following period, bearing in 
mind that we are the recognized lead-
er in the successful treatment of asth-
ma and COPD, we are eagerly waiting 
for the introduction of new innovative 
therapies, which could significantly con-
tribute to improving the quality of life 
of patients with respiratory illnesses. 
In addition, we expect novelties in re-
lation to HIV and vaccines. 

Could you tell us more about key 
achievements and initiatives in the 
field of corporate responsibility?
— Thanks to the three-year partnership 
that we have established with UNICEF, 
the "Together for Better Health" pro-
gramme has been launched in order to 
improve the health of the Roma chil-
dren in Serbia. It is the first philan-
thropic partnership ever established 
between GSK and UNICEF. I am proud 
of the fact that it is happening in Ser-
bia, with the possibility of expanding 
it to other countries in the world in 
the future. Through our traditional 
"Orange Day" volunteer programme, 
which has been taking place for the 
9 consecutive years, our employees 
supported 18 institutions and organ-
izations in the local community. As 
part of the partnership with the Save 
the Children organization, from 2013 
until today, our employees have also 
supported efforts towards helping chil-
dren whose lives are jeopardized. This 
partnership was also recognized pub-
licly and we have received the National 
Award for Social Responsibility from 
the Chamber of Commerce and Indus-
try of Serbia.

I believe that the 
improvement of 
the healthcare 
environment 
is much more 
extensive than 
providing 
innovative 
therapy

C O R P O R AT E
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General Manager of GSK 
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